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IMPACT OF TECHNICAL DEVELOPMENT ON THE USE  
OF NEOLOGISMS
Маєолада тараєєиётнинг неологизмдан фойдаланишга таъсири таілил єилинган. 
Тадєиєотнинг маєсади замонавий инглиз тилининг лексик тизими, неологизм турлари, уларни 
шакллантириш ва тарєатиш усуллари іисобланади. Технологиялар ва илм-фан тараєєиёти 
билан бо¿лиє равишда инсононгида концептуал ўзгаришларга бо¿лиє неологизмларнинг 
шаклланиш механизмларини ўрганиш кундалик іаётда неологизмларни кўпроє єўллаш 
бўйича катта маълумотга эга бўлиш имкониятини яратади. Ушбу мавзунинг долзарб лиги 
неологизмлар іаётимизда ўта муіим эканлигида, чунки бугунги кунда биз илм-фан ва тех-
нология ривожи, адабиёт, санъат ва мусиєа соіасида янги йўналишлар ва бошєалар каби 
ривожланиш давридамиз. Турли соіаларда яратилган кўплаб янги сўзлар мавжуд. 
Калит сўзлар: неологизм, тараєєиёт, оммавий ахборот воситалари, фан, технология, дол-
зарблик, тил, динамика. 
В данной статье рассматривается влияние технического развития на применение нео-
логизмов. Объектом исследования является лексическая система современного английского 
языка, виды неологизмов, способы их формирования и распространения. Изучая механизмы 
формирования неологизмов в связи с концептуальными изменениями в сознании человека, 
в связи с постоянным развитием технологий и научных достижений можно понять боль-
шую значимость применения неологизмов в повседневной жизни. Актуальность этой темы 
заключается в том, что неологизмы очень важны в нашей жизни, особенно сейчас, потому 
что мы наблюдаем интенсивное развитие науки и техники, новые направления в области 
литературы, искусства, музыки, и т. д. Соответственно создается много новых слов в разных 
областях деятельности человека. 
Ключевые слова: неологизм, развитие, СМИ, наука, техника, актуальность, язык, динамика. 
The author of the article focuses on  the impact of technical development on  the use 
of neologisms. The object of the research is the lexical system of modern  English, types of 
neologisms, methods of their formation  and distribution. Studying the mechanisms of formation  
of neologisms in  connection  with conceptual changes in  human  consciousness in  line with 
the constant development of technologies and scientific advances, it is possible to extract more 
informative use of neologisms in  everyday life. The relevance of this topic is that neologisms 
are very important in  our life, especially now, because we have the development of science 
and technology, new directions in  the field of literature, art and music, and etc. And their area 
lot of new words created in  different areas of peoples’ activities. 
Keywords: neologism, development, massmedia, science, technology, relevance, language, dynamics.
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English today is widely spoken  and used for international communication. It 
constantly develops its internal and external resources, adapting to various changing 
circumstances due to its dynamic nature and the development of modern  society. 
Various changes and achievements in  social, cultural, political and scientific life give rise 
to new forms and content, improving and expanding the expressive means of language 
and its structure through their structural complication  or simplification. Language is 
the first to respond to changes in  various areas of human  life and activity.
Each social or political change (revolution, innovation) is preceded by the 
introduction  of new words and terms: “Iron  Curtain”, “Perestroika” (Gorbachev's 
reforms), etc. All these social phenomena had corresponding consequences after the 
proclamation. Any historical period has a factor or some factors that cause the 
emergence of new features and properties of a particular language. These factors - 
both linguistic and extralinguistic - play a crucial role in  the study of the nature 
of language changes, their inner essence and the patterns of their appearance. 
Transformations in  the language occur at different levels: lexical, morphemic, 
phonetic, syntactic, etc.
The most noticeable are lexical changes. This is one of the reasons to start 
exploring and research the nature of the language. Any new era was accompanied 
by the introduction  of new words denoting new things, objects and phenomena. 
English in  this respect shares the fate of other European  languages. It developed 
from the Celtic language and dialects of the Anglo-Saxon  tribes to modern  English, 
which became the native language for almost 375 million  people and further to 
the language of international communication. Great geographical discoveries and 
revolutions in  science and society led to new features of the English language 
and its vocabulary, in  particular. Newly created or borrowed words, known  as 
neologisms, after a certain  period of perception  as unusual and new, were included 
in  the English vocabulary as an  integral part of it. As a result, the lexicological 
layer is the first reliable factor for continuous and gradual language transformation  
and development.
This article focuses on  neologisms as an  integral part of a modern  English 
dictionary. The modern  period is characterized by active development and changes 
in  the social, political and scientific spheres of human  life. Naturally, they are 
accompanied by changes in  the English language, which should reflect objective 
reality. Effective communication  is impossible without knowledge of current trends 
and development trends in  various spheres of human  activity, which immediately 
affect the language. 
The object of the analysis the lexical system of modern  English, types 
of neologisms, methods of their formation  and distribution. This article covers 
some aspects of such a complex phenomenon  as neologism, an  attempt is made 
to identify the main  features, that is, those that are of paramount importance 
for communication  and social activity. The introduction  of new words in  the 
technological, scientific, social and political spheres requires close attention  in  order 
to find out their true and real meaning, their scope and boundaries.
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The appearance of neologisms in  a living language is a constant and regular 
process, its vocabulary always accepts new words as a result of social and language 
changes, innovations and development. Language quickly reacts to the emergence 
of new social phenomena, objects and activities that are immediately subject to the 
nomination  process. The question  of where neologisms come from, the question  
of their origin  or source, is in  the sphere of our scientific interests. The modern  
era produces many inventions and innovations in  all spheres of human  activity – 
scientific, political, commercial and others. 
There are new items and devices that come into the daily lives of many 
people. Thus, it is important to find and identify the sources of the origin  of 
neologisms in  order to determine their types, their importance and distribution. 
So, the sources of neologisms can  be divided into two types of different nature of 
their origin. These groups or sources are linguistic and extralinguistic. The first 
type gives the correct form of the word through the process of building words 
and borrowing.
The extralinguistic group of sources is numerous. It includes various spheres 
of human  activity: social, political, scientific, technological, economic, etc. Political 
realities make a noticeable imprint in  the vocabulary of newspaper articles, 
especially the emergence of a new organization  or politician  causes a number of 
neologisms to appear. Thus, with the appearance of articles covering various aspects 
of international terrorism, a number of terms with negative connotations relating 
to the Islamic terrorist movement — Islamism, Islamophobia, Islam-fascism, etc. — 
appeared. Some new dictionaries relate to international global politics, and they give 
names to new political structures – the European  Union  (EU), Chindia, Eurabia, 
and others; and they became sources of some new words – Euroscepticism, the 
Eurosphere, Eurorealism, etc.
The social sphere gave the names of new phenomena. These neologisms 
relate to various aspects of human  life and activity, including work, leisure activities, 
hobbies, etc. – consumerism, webinar, wardrobe malfunction, Santorum, return  to 
the saddle, end of the hawk, and others. In  the economic sphere, many lexemes 
have appeared, denoting different brands, logos and trademarks, which even  without 
mention  are in  memory, but there are still many words that have a broader 
meaning and denote a certain  product group or commercial activity – self-service 
laundry, vacuum cleaner,  adhesive plaster and others.
The scientific and technical areas are very close to each other, not only in  
an  ontological sense, but also in  terms of changes that are introduced almost every 
day with each new invention, discovery or innovation. Many of them have entered 
our daily lives and activities and have become quite trivial. Here are just a few of 
them – the Internet, the World Wide Web (www), a blog, an  intranet, a forum, 
etc. Being a social phenomenon, language enriches its vocabulary by developing 
various aspects of human  life and activity. The main  sources are the media, the 
Internet, computer technology, sociology as the most developing areas of human  life. 
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Each new event is reflected in  the language, and through which it comes 
into use. We studied the mechanisms of formation  of neologisms in  connection  
with conceptual changes in  human  consciousness, in  connection  with the constant 
development of technology and scientific advances. The systematic study of newly 
emerging words improves the process of memorizing vocabulary and contributes to 
the expansion  of vocabulary, thereby preparing a person  for life in  the modern  
world. The practical value of the collected materials can  be used in  the compilation  
of dictionaries and improving students' skills in  working with the dictionary.
Neologisms are the main  problem of modern  scientific research. Many new 
objects and processes are constantly being created as part of technical development. 
We can  find new ideas and variations in  public life, science. Neologisms can  be 
defined as new lexical units that acquire new meaning. Peter Newmark [1; p76]  
suggested examining twelve types of neologisms and discussing case translation  
using appropriate contextual factors. Many writers used new words in  their poems 
and stories to enrich the English language. But some of the neologisms are short-
lived. They appeared and disappeared.
Neologisms are very important in  our life, especially now, because science 
and technology are constantly developing, new directions are being developed in  
the field of literature, art, music, etc. And there are many new words created 
in  different areas of human  activity. Sometimes people do not even  know the 
meaning of certain  abbreviations, because they are new. Indeed, sometimes with 
abbreviations such as MMA, a non-abbreviated form can  be so specialized that it is 
unknown  to most people – a point that quiz compilers who regularly catch people 
with well-known  abbreviations and other types of neologisms. 
Introducing a new perspective on  doctrines, especially religious themes, is 
perhaps the biggest challenge for professional technical interpreters. New facility 
and processes are constantly being created in  technology. New ideas and variations 
of feelings come from the media. Terms from the social sciences, slang, a dialect 
included in  the main  course of the language, translatable words, make up the rest. 
A few years ago, it was said that three hundred new words had been  counted in  
four consecutive numbers of the French weekly express newspaper. It was stated 
that each language acquires three thousand new words every year.
In  fact, neologisms cannot be quantified, as many of them fluctuate between  
acceptance and oblivion, and many are short-lived individual creations. What is 
obvious is that their number increases dramatically, and as we become more and 
more linguistic and shy, articles, books, specialized and general dictionaries dedicated 
to them appear more and more often. Since they usually arise first in  response to 
a specific need, most of them have one meaning and therefore can  be translated 
out of context, but many of them soon  acquire new (and sometimes lose old) 
meanings in  the target language. 
A new stratum may be defined as newly introduced lexical units or existing 
lexical units that acquire a new meaning. If they are not opaque, unclear, and 
possibly cacophonous (compare yum and yuck), neologisms usually attract and 
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delight everyone. Most people like neologisms, as well as the media and for 
commercial interests use this sympathy.
Transnational corporations with their original advertising are making efforts 
to transform their trademarks (Coke, Tipp-Ex, Tesa, Bic, Schweppes, etc.) In  
eponyms (i.e., any word formed on  behalf of a noun, including abbreviations), 
and in  appropriate cases, a word that is formed in  accordance with productive 
structural models or borrowed from another language and is perceived by speakers 
as something new. For example: tape-recorder, supermarket, V-day (Victory day). 
They are very common  in  newspaper vocabulary. 
Newspapers very quickly react to any new events in  the life of society, in  
science and technology. Consequently, neologisms very easily penetrate the language 
of a newspaper and often  even  appear on  newspaper pages, such as lunik, splashing 
out (the act of raising a spacecraft to the surface of the water), training (a form of 
campaign  through heated political discussions), backlash or white reaction  (violent 
reaction  of American  racists to the fight of blacks for civil rights), foreground 
(a vigorous anti-racist movement), a stop-end policy (controversial, indecisive and 
ineffective policies). The above features of the short news are the basic vocabulary 
parameters of the English newspaper style.
A brief news vocabulary is mostly devoid of emotional coloring. However, 
some newspapers, especially those belonging to "mass" or "popular" newspapers, tend 
to introduce emotionally colored lexical units in  essentially factual news, for example, 
"Health Minister Kenneth Robinson  made this shocking statement yesterday in  
the House of Commons." (Daily Mirror) [2; p2]  "The spacebase technicians 
are doing their best here and now to prepare GeAiini 6 for the explosion  next 
Monday." (Daily Mail) "Defense Secretary Roy Mason  yesterday gave a rather 
frosty reception  in  the Commons to the latest proposal for a common  defense 
policy for all EEC countries." (Morning Star) [3; p5], as vocabulary, it is not so 
much the words and phrases used in  the brief news that distinguish them from 
other forms of writing newspapers.
The vocabulary groups listed above are also often  found in  headlines and 
newspaper articles. The main  features of news messages are in  their syntactic 
structure. The reporter must be brief, he naturally tries to squeeze all his facts into 
the allotted place. This tendency predetermines a peculiar composition  of short 
news and syntactic structure of sentences. The size of short news varies from 
one sentence to several (short) paragraphs. And in  general, the shorter the news, 
the more complicated its syntactic structure. The following grammatical features 
of short news items are of prime importance and can  be considered as their 
grammatical parameters.
English is very rich in  neologisms – the word was created recently and, 
perhaps, will not live in  the language for a long time. Very rarely, we find the 
equivalent for translating neologisms, and for the most part we use descriptive 
translation  and literal translation, for example: people of good will, summit top-level 
negotiations. Usually, they find out the meaning of new words with the help of the 
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context, but it is also necessary to consider the way they are formed. Neologisms 
are an  integral part of our daily communication  with the language. Such words 
are easy to find both in  speech and in  texts. It is also a very interesting area 
of language learning that deserves special attention  and should be relevant for 
foreign  language teachers.
How many times we have come across a completely new expression  that we 
have not heard before and thus have not recognized its meaning. In  this regard, 
even  experienced users of the language sometimes find themselves at the same 
level as beginners. Neologisms illustrate that language is a dynamic structure that 
we would like to prove mainly on  its ability to reflect the current situation. The 
language serves not only to describe already known  facts, but also is able to give new 
additional meanings to existing words and invent new word forms. Its use in  specific 
situations even  affects the thoughts, attitudes, opinions, behavior of people, etc.
It is important to understand the difference between  tabloids and comercial 
handouts in  terms of lexical use, content and style. Next, we are going to identify 
neologisms and point out problems that are closely related to this, at first glance, 
non-problematic matter. 
It is known  that the language of newspapers is specific. This is due to several 
reasons. One of them is that newspapers have always been  written  for familiarization  
and even  quick reading, and, of course, they must be sold. English linguist Konboy 
would be quoted in  support of the statement: “the language of the newspapers 
has always contained something that would be sold to the audience.” Obviously, the 
language of newspapers was formed not only by the desire to earn  money. 
English linguist Kotter notes that the characteristics of the newspaper language 
"are embodied in  stylistic sequence, rhetorical accessibility and brevity, as well as 
in  the corresponding structure of history." He emphasizes that journalists work 
with a set of trends, and not with the rules and parameters. Among other things, 
the most important trends are timing and access to sources. The term “journalism” 
is synonymous with the language style commonly used in  newspapers. This term 
can  be found in  the work of English linguist Crystal [4: p 150]. 
He points to its key features:
• exact time and place, facts and figures (for example, yesterday in  London; 
12 victims)
• the source of the text is indicated (for example, Reuters; the Prime Minister 
said ...)
• the first paragraph begins and summarizes the story
• members classified (for example, Irish singer Bono Vaux)
We are in  favor of analyzing the statements of English linguist Crystal, mainly 
because he presents practical data, not just theoretical constructs. A good headline 
has the right to sell an  article. It draws the attention  of the reader and tells 
him whether to read the article or not. Headings are limited in  space, therefore 
abbreviations and complex words are often  used. Headline authors usually choose 
words with strong connotations [6; p100]  to sound more dramatic and bright.
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Grammatical words such as determinants and auxiliary verbs are usually not 
taken  into account. Simple verb tenses are used instead of progressive ones, and 
infinitives refer to the future. Further, headlines are rarely written  by the reporter 
who wrote the news. All of these factors make headlines ambiguous, confusing, or 
difficult to understand. On  the other hand, these are simple tricks to get people to 
read articles. Summing up, it is necessary to say that headlines are a crucial part 
of newspapers, but we must remember that they are “radically different from other 
languages of newspaper reports” [4; 120].
The word order in  the news is sometimes non-standard. The position  of 
the subject undergoes a shift from the position  of the subject's verb, that is, the 
so-called distinctive position  of the subject. Adverbs, which are often  found in  
newspapers, as a rule, are placed either at the beginning of the paragraph, or at 
the very end. This causes a strongly pronounced function  [6; p 35]. So far, we 
have been  engaged in  the description  of lexical choice and syntactic structures. 
However, another thing should be mentioned – the trends in  the news. Mayr 
(2006) adheres to three basic concepts:
• colocvialization
• democratization
• technologization  (or non-formalization)
The first concept is related to the use of an  informal vocabulary in  
newspapers. Democratization  is defined as part of an  egalitarian  social climate 
in  which almost everyone has access to newspapers, and the purpose of the press 
is to provide understandable information. Its result can  be seen  in  reducing the 
use of passive structures. Technologization  refers to the fact that technology is in  
progress and should be reflected in  the language. In  conclusion, it should be noted 
that newspaper language is a very complex phenomenon. We have seen  that it has 
its own  specific limitations as well as opportunities. It should serve a number of 
readers with a wide range of interests and needs that are not easily met. Despite 
this, journalists have developed a certain  way that makes it easier.
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